Tabl e 1 Use of Tel evision Channels Summari zed as of Decenber 31, 2004
Channel St at us Mar ket Rank by ADI TV Households a/
Mar kets 1-50 Mar kets 51-100 Mar kets 101- 150
I f/ I f/ Il 111 | I 111
\Y U \Y U \Y U \Y U \Y U \Y U \Y U \Y U vV U
Conmmrer ci al Channel s
Total Used c/ 205 365 165 305 40 60 140 251 120 220 20 31 128 158 101 140 27 19
Li censed d/ 201 340 164 294 37 46 140 215 120 188 20 27 126 134 101 122 25 12
Construction Permt e/ 2 13 0 4 2 9 0 18 0 15 0 3 2 15 0 12 2 4
Appl i cati ons Pendi ng 2 12 1 7 1 5 0 28 0 17 0 1 0 9 0 6 0 3
Non- Commerci al Ed. Channel s
Total Used c/ 41 140 33 115 8 25 27 106 20 83 7 23 29 57 22 45 7 12
Li censed d/ 38 106 33 93 5 13 27 84 20 67 7 17 29 45 22 35 7 10
Construction Permt e/ 2 7 0 4 2 3 0 9 0 7 0 2 0 4 0 4 0 0
Appl i cati on Pendi ng 1 27 0 18 1 9 0 13 0 9 0 4 0 8 0 6 0 2
Al'l Channel s
Total Used 246 505 198 420 48 85 167 357 140 303 26 54 157 215 123 185 34 31
Li censed d/ 239 446 197 387 41 59 166 299 140 255 25 44 155 179 123 157 32 22
Construction Permt e/ 4 20 0 8 4 12 1 27 0 22 1 5 2 19 0 16 2 4
Appl i cati ons Pending 3 39 1 25 3 14 0 31 0 26 0 5 0 17 0 12 0 5



