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Rapidly Changing Media Landscape

e Tremendous Innovation

Diversity of websites, channels, phone apps
Exciting new startups and media co innovations

e Collapse of traditional business models

1000s of journalists laid off, accountability journalism
at risk

Can citizens & communities get the info they need?
Can democracy function well?

Are ECC & gov't policies meeting the moment?



Mission

e To ensure that citizens and communities have vibrant, diverse

sources of news and information that enrich their lives, their
communities and their democracy.

e [ongstanding goals. How do we meet them in a digital era?



First Amendment

o Any time the government looks at news
media, it must be careful

o \We will be



Scope

e Journalism

o Civic-ly important information
Emergency and disaster info
Education, crime, public health
Children’s programming



Tlopics

o Serving the public interest in a digital era
e Role of public media

e What types of information are at risk?

o \What populations are most at risk?

e How can government policy encourage
innoevation?

e Vuch more



Work Products

Report

e Analyzing key trends and making recommendations on
government policy and other steps

Internal Advocates/Resources on News & Info Issues
e Worked with broadband team
e Coordinate with staff in.ongoing proceedings

Coordination within FCC

e Cross-functionallgroup

Public education; & convening



Inputs & Process

Workshops

e First workshop: “Serving the public interest in a digital
ageﬂ

Interviews

Website

External & internal studies
Public notice comments



FCC.Gov/FutureofMedia

+ Future of Me dia

FUTURE OF MEDIA

‘Welcome to the website for The Future of Media and the Inform ation Nee ds of Communities in a Digital Age. The goal of
this project: to help ensure that all Americans have access to vibrant, diverse sources of news and information that will
enable them to enrich their famili mmunities and democracy. Learn more about the j ission hen ucan
read about andcomment on trends and policy ideas through our blog or tell us about the strengths and weaknes ofthe
media in yourcommunity inour

The Future of Media Blog inclu dditional information
FUTURE OF MEDIA BLOG aboutthe project, specific qu about the future of
READ THE BLOG nedia, ¢ ion about ways to improve the news and
on. Comments to the blog will be considered partof
the public record. R the Blog

Join the Discussion

Media In Your Community

Tell us about your community and edia. Do you have a ne aper? Local TV new i=E site:

Anything e ‘What works well? What wor y? How have thin hangedover time? What information do you v
you could get butcant?

Comment on Public
Notice without having to
go through ECES (greater
public participation)
Float ideas and get public
input on these



FCC.Gov/FutureofMedia

REBOOT

HOME ABOUT REBOOT EVENTS INITIATIVES REFORM FCC LEADERSHIP

2 » Forum

Media In Your Community

Tell us about your community and its media. Do you have a newspaper? Local TV news
stations? Great websites? Anything else? What works well? What works poorly? How have
things changed over time? What information do you wish you could get but can't?

Please list the City and State you're telling us about as the title of your idea.

Tell us about your community ...

top hot MNEWideas 7 accepted completed

2

P iam Sk P B e T

BLOG FCC.GOV/DATA

Loginor Sign up

10Vo‘tes left!

Media In Your Community activity
& feed

4 Contact Support

Forums

How should media companies change their
approaches to delivering news and
information?

Media In Your Community (15)

What government policies could improve
the news and information media

e Internet

Forums to
“Describe your
community” and
to weigh in on
ways to Improve
media
businesses and
government
regulations



Cross-Agency Working Group

o Excellent Cross Functional Group

e Principal deputies Elizabeth Andrion from OSP and Bill
Freedman from Media Bureau

o Reps from Media Bureau, OSP (Jonathan Levy, FCC’s
Deputy Chief Economist), Consumer (Joel Gurin, chief of
consumer bureau), Wireless, International and outside
experts (Peter Shane, exec dir of the Knight Commission)

e Strong input from commissioners offices



March 4 Workshop

Serving Public Interest in Digital Era
¢ Focused on commercial media
o State of local TV news and radio

e Reconceiving public interest obligation

Coordinating with Media Ownership Review
e South Carolina hearing onilocal TV and radio
e Stanford workshop on internet impact on TV



Schedule

Released Public Notice January 21
Launched Website January 21
First workshop March 4
Comments due May 7

Report completed: 2010
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